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"[VENOTICED AN INCREASED LEVEL OF SLOW PLAY RECENTLY,
PARTICULARLY ON MAINLAND EUROPE AT WHAT ONE MIGHT
DISPARAGINGLY REFER TO AS TOURIST HOTSPOTS'

FAIR COMMENT

| suppose it should come as no surprise
that, after a brief high-profile (low influence)
campaign, slow play is starting to creep back
into the game... slowly. And it's not just in the pro
game. I've noticed an increased level of slow
play recently, particularly on mainland Europe
at what one might disparagingly refer to as

, Words
tourist hotspots. Michael Leninan
) ] ) Publisher

I play alotin Spain these days and it seems to

be an increasing issue there. I'm not averse to a

relaxed round of golf, indeed there is a golf club

in Mallorca where | always enjoy nine holes, then

lunch, and then the back nine — and that's fine if
the club is set up that way.

If it isn't, people who insist on taking five
hours-plus to play 18 holes are impacting on
everybody else who comes after them. There's
nothing more frustrating thanjoining a queue
at a tee box. But | am being forced to do it more
and more — and, from my discussions with other
golfers and GMs, I'm not alone.

Bizarrely, my fourball — two of whom were
walking and carrying — was recently called out
for fast play’. We'd had the audacity to par a
few holes and walked off the green before the
group in front had teed off. We were then told
to stop playing so quickly, and instead take
our time and enjoy the nature... five-and-a-half
hours after teeing off we finished our round.

Now, I'm not xenophobic by any means, but
from my own experience and anecdotal
evidence from clulb managers and other golfers,
it would appear the biggest culprits are the
Scandinavians...

READ THE FULL COMMENT ONLINE
golfmanagement.online/summer " pubgn!'tamacﬂ

The information contained in this publication has been obtained from sources the proprietors believe to be correct. However, no legal liability can be accepted for any errors.
No part of this publication may be reproduced without the prior consent of the Publisher. © 2023 Portman Publishing and Communications Limited. ISSN 1368-7727.

GOLF MANAGEMENT | 3



FEATURING

SUMMER 2023

PAUL McCANNY

PORTMARNOCK LINKS

"We're very lucky that we've got a lovely piece of land
that has natural slopes and mounds, and we've probably
accentuated quite a few of those to bring in the coastal
experience d little bit more.”

)/

PAUL MUNOZ LANGLEY

LAS BRISAS

“In the last five years, we've transferred members that were
older than 70 and 80 to members that are, more or less,
between 40 and 60. Almost 300 members have been tilted
from one age to that age.”

20
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MICHAEL O'REILLY

WHISTLING STRAITS

“We are taking some strategic steps next year to address the
pace of play and improve the experience for everyone. So we
are selling rounds in 2024 at 13-minute intervals and we have
operated for 30-plus years at 10-minute intervals.”

Sl

MICHAEL NEWLAND

THE BERKSHIRE

"The attractions of The Berkshire were that it has two fan-
tastic golf courses both in the top 100 in most rankings, an
excellent membership and the opportunity to help further and
grow that club.”

34

OAAH MWESIGE

AFRIYEA GOLF ACADEMY

"Seeing the golf course makes them understand how
important it is to protect nature. We also go out into the
community to deliver education programmes, and organise
plastic and waste collections.”

4)
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[T SIMPLIFIES PROCESSES BY BRINGING EVERYTHING TOGETHER,
REPLACING MULTIPLE SOLUTIONS LIKE EXCEL, PEN AND PAPER,
AND SEPARATE APPS'

With 20 years of experience in the Macklin
Group, employing 650 people in health-
care, hospitality, and construction, CEO
of Obbi Golf, Gareth Mackiln, has a deep
understanding of risk management, and is
passionate about empowering teams and
simplifying club managers' lives.

"Obbi Golf is an innovative platform that
combines compliance, safety, and training
into a user-friendly solution,” he explains. "It
saves time, money, and mitigates risk for
golf clubs.

"What sets Obbi Golf apartis its compre-
hensive approach, covering staff onboard-
ing, policies, training, quality checks, audits,
risk assessments, accident reporting, and
insurance documentation. It simplifies
processes by bringing everything together,
replacing multiple solutions like Excel, pen
and paper, and separate apps.”

Obbi Golf acts as a one-stop shop for
compliance, safety, and training. Every staff
member, from senior managers to junior
team members, has a personalised digital
passport, ensuring the right information
reaches them at the right time.

For example, greenkeepers can scan a
machine's QR code for previous checks, sta-
tus updates, and personalised instructions.
This personalised approach extends to all
departments, providing necessary tools for
seamless integration.

Developed with the Health and Safety
Executive and leading insurers, Obbi Golf
prioritises safety in golf clubs.
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Traditional audits offer snapshots of com-
pliance at specific times, burdening manag-
ers with weekly orders, multiple checks, and
training updates. Obbi Golf streamlines this
process with a centralised system, effort-
lessly meeting legal requirements.

Real-time compliance status is accessible
within seconds, replacing outdated filing
cabinets with digital visibility.

The manager dashboard features a
colour-coded traffic light system, alerting
managers to critical issues (red), upcoming
expirations (amlber), and compliance areas
(green). It provides real-time insights into
staff, training, and safety compliance.

Obbi Golf's sophisticated platform alerts
team members of obligations, sending re-
minders and escalating notifications if nec-
essary. This accountability ensures everyone
is responsible, with a safety net in place and
therefore reducing admin time by up to 76
per cent.

The platform’s innovation has earned
multiple awards, including recognition as one
of the top fifty most innovative companies
in the UK and Ireland, as well as the Best
Emerging Business.

It was also hand selected for the MIT
REAP program in Boston, strengthening
entrepreneurial ecosystems and transform-
ing economies.

In conclusion, Obbi Golf seamlessly inte-
grates compliance, safety, and training into
a user-friendly platform, reshaping the golf
club industry. END
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"WHEN | RETIRE, AS I'M NOT A GARDENER, HIKER, COMMITTEE
MEMBER, OR (INTEND TO BE) A VILLAGE BUSY-BODY, | COULD DO WITH
WATCHING A BIT OF GOLF ON THE OLD TELLY-BOX"

IN ASSOCIATION WITH
worldclass.golf

f\,r;
worldclass.qolf
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Words David Bowers
Contributing Editor

SKY oPURTS NOT BOWLING ME OVER

Since you last sat down with a glass of port and a vintage stilton to read my column, | have
passed the age of 60, gracefully, albeit not exactly sober. In the UK, this entitles me to free NHS
prescriptions — probably saving me around £500 per annum:; a free bus pass — though our
village has only one bus per day and I'm not exactly sure where it ends up; and discounted rail
tickets — which means | don't lose as much money when the trains are on strike.

Additionally, some museums offer concession prices for over-60s for general entry, which has
surprised me given most of the museums I've visited in the past few years have been free.
There are also myriad discounts available for 'seniors' at local eateries, hairdressers, High St
shops and sports clubs. Though some kick in at 60, others insist you need to be older — by which
time a discount at a barber is not something that's going to save you much money.

However, the one thing | can't claim is a discount on Sky Sports channels... and | think they've
missed a trick, there. | can only speak for myself, but when | retire, as I'm not a gardener, hiker,
committee member, or (intend to be) a village busy-body, | could do with watching a bit of golf
on the old telly-box. | was also perturbed to discover there isn't a 24-hour rolling lawn bowls
channel. When | was on holiday in the US recently, there appeared to be an entire industry
built up around the televising of 10-pin bowling, which, at the top level, must be as exciting as
watching somebody park a car, but without the element of jeopardy.

Once a bowler gets to the level that sees every delivery screened for millions to watch, it's not
about how many pins they knock down — it's about the odd occasion they leave one standing.
I wasn't one of those left standing, however, as | fell asleep around the 10-minute mark. Lawn
green bowls may be more sedate but there's more variety per end, and a better-than-average
chance of seeing a defipbrillator in use. And, on that topic, my congratulations go to Royal
Dornoch for becoming, apparently, the first golf club to install a defibrillator on all buggies.

Anyway, | digress. A Sky Sports discount for seniors would encourage more of us to take out
a subscription as it's easier to persuade the other half, because there would bbe no need for
them to continue working into their 80s to afford the current prices. Thursday through Sunday,
of course, we can watch the pro tours, but I'm not sure what Sky Sports Golf shows at the
other times. They could do worse than show some classic golfing encounters — and, by ‘classic’
| mean anything to which they have the current rights: A Round with Alliss, perhaps. Always a
good watch that, though, like the BBC's Top of the Pops repeats, I imagine some would need
to be omitted now on the grounds of decency. | can't recall if Rolf Harris et al featured on that
programme or not, but losing one's memory is a guaranteed issue when getting old.

Anyway, I've just turned 60. I'd really like to have a discount on my Sky Sports package, but sadly
that doesn't seem to be available. | can, however, have free NHS prescriptions... END
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NEWS IN BRIEF

GOLFMANAGEMENT.ONLINE/NEWS

SEVENTY2 GOLF APPOINTED BY DESERT GATE
DMC 70 ACCELERATE GROWTH

Seventy2 Golf has been appointed as the Global Sales Agen-
cy for Desert Gate, the premier Destination Management
Company in the Middle East & Indian Ocean. Desert Gate has
been providing award-winning destination management ser-
vices for its growing portfolio of tour operator clients for close
to 20 years. With the newest additions of Qatar and Mauritius
to their featured destinations, Desert Gate has firmly estab-
lished itself as one of the market leading premium DMC's, with
clear ambitions of future progression. Desert Gate's extensive
knowledge within multiple destinations stems from the teams
75 years combined industry experience.

SEARCH '‘DESERT GATE' ONLINE
at golfmanagement.online for the full story

PLAYMOREGOLF ANNOUNCES RECORD-
BREAKING SURGE IN MEMBERSHIP FIGURES

PlayMoreGolf, the UK's largest points-based golf
membership offering, is celebrating after posting a set of
record-breaking sales figures which "signal a significant shift
in golfers' habits.” The number of PlayMoreGolf's new member
sales in March soared to a total value of £1.25million — 48 per
cent higher than the company's previous best-ever monthly
sales figures. The announcement by PlayMoreGolf comes in
the wake of a recent survey of UK golf club managers which
revealed that membership resignations had risen amid the
key annual April subscription renewals.

SEARCH '‘PLAYMOREGOLF’ ONLINE
at golfmanagement.online for the full story
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BUNKZR "

A Revolution in Golf Bag Storage

|
The Carousel Golf Bag Storage System is DGI N G
easy to install, safe to use, and allows your
club to increase, and often treble your golf R E D — F I N E D
bag storage capacity. —

Installations include...

Costa Navarino
R&A St Andrews
Penha Longa

The K Club
Portmarnock
Aphrodite Hills
The International
Royal Obidos
Royal Birkdale
Roehampton Club
Royal Malta

bunkers thait cist

WWW.CﬁI’OUSGlgOlfiI‘Ig.Com Visit www.ecobunker.co.uk :CO
to see our range of tried and BUN K'R
tested products including our

A (e (URE newest innovation, AqQuaEdge. build it once

info@carouselgolfing.com

Get a hole-in-one with your Clubs [
Safety, Compliance & Training J —

"Wy, obbi. g™
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CARNOUSTIE GOLF LINKS PLANTS 1000TH
TREE TO ENHANCE NATURE ON COURSE

On Thursday May 25, 2023, Pat Sawers (Lord Lieutenant of
Angus), Brian Boyd, Provost of Angus and Councillor David
Cheape planted the 1000th sapling into the ground on The
Carnoustie Buddon Course. In attendance was Michael Wells
(chief executive of Carnoustie Golf Links), Craig Boath (head
of sustainability at Carnoustie Golf Links), Simon Inger and
Steven Reid (Seagreen) and local children from Carlogie and
Burnside schools.

SEARCH ‘CARNOUSTIE’ ONLINE
at golfmanagement.online for the full story

\WOMEN GOLFERS VALUE ELECTRIC TROLLEYS
AHEAD OF NEW SETS OF CLUBS

The majority of women golfers in the UK and Ireland who

use a trolley as their preferred method of getting around the
course, put the value of the load-bearing transport method
on a par with or even ahead of investing in a new set of clubs.
According to independent research commissioned by trolley
brand Motocaddy, over two-thirds of lady golfers (69 per
cent) rate the convenient powered trolley as either a similar
investment to new sticks or an even better one for raising
their game, of whom more than one in five (21 per cent) deem
a trolley as the better purchase.

SEARCH 'MOTOCADDY' ONLINE
at golfmanagement.online for the full story

ARGENTARIO GOLF & WELLNESS RESORT
JOINS THE MARRIOTT GROUP

Recognised as one of the top Tuscan golfing destinations,
the Argentario Golf & Wellness Resort has joined Marriott
International, the largest hospitality group in the world. The
Resort, which boasts the only course in the country with PGA
National Italy status, thus becomes the first five-star resort in
ltaly and one of the few golf properties in Europe to belong
to Marriott's golf portfolio. Argentario is now also a member
of the loyalty programme, Marriott Bonvoy, which allows trav-
ellers to collect points and transform them into benefits, free
stays and much, much more.

SEARCH ‘ARGENTARIO’ ONLINE
at golfmanagement.online for the full story
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swangolfcesions BEHIND EVERY
SHOULD BE A

GOLF COURSE DESIGN : GREAT SOFTWARE
AND ?

RENOVATION SYSTEM

All -in-one Member Management
cloud based software

FEATURES

) Member Invoicing & payments

CALLUS
+353876074274
) Event Management +447821908597

) Tee Sheet

)» EPOS EMAILUS
Patrick.Reilly@ClubNetapp.com

» Pace of Play Jerry Kiloy@ClubNetapp.com

)» Live Scoring VISIT US

) Email marketing www.clubnetsystems.com

Two years In House
Interest Free Credit
now available

Making compliance that much easier

ClearWaters Unique Advantages

A geniune biological water recycling system

Not all washpad solutions recycle

Installed safely below ground

Away from vandals and it looks good

Low operating temperature

Well below 20°C and allays fears of Legionella developing
Large 5000 litre water capacity

More than most offer and allows time for full treatment
Annual Investment Allowance (AlA) Available
Means great tax advantages available for more savings
Only two moving parts

Less to go wrong and minimal maintenance
Self-install option

The only bio-system offering this; means huge savings!
Available Across Europe and other Countries

Get in touch for Distributor details

Call now 01977 529580

clearwater@acumenwaste.co.uk
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PAUL LARSEN JOINS ECOBUNKER
AS A TECHNICAL CONSULTANT

EcoBunker has announced the appointment of Paul Larsen
as a technical consultant. Larsen's varied and interesting
career started as a groundsman in the East End of London
before leaving to become a postman with the Royal Mail.
After working his way around the world, Larsen found his
true calling in golf course maintenance and management. A
member of the Kent County golf team, Larsen already had a
deep grounding in the game and its strategy, he added the
key educational and practical skills enabling him to progress
rapidly to senior positions.

SEARCH 'ECOBUNKER’' ONLINE
at golfmanagement.online for the full story

DEFIBRILLATORS ADDED T0
STAR BUGGIES AT ROYAL DORNOCH

Royal Dornoch Golf Club is thought to be the first golf club

in the world to fit defibrillators to allits buggies. The buggies
chosen to carry this potentially life-saving device are STAR
EV's Capellas from Reesink Scotland. Royal Dornoch in Scot-
land already had defibrillators in the clubhouse and halfway
house, but this concept goes one step further to ensure they
can be accessed while out on the course and provide treat-
ment more quickly.

SEARCH 'ROYAL DORNOCH’ ONLINE
at golfmanagement.online for the full story

GOLFSIXES INTRODUCING MORE YOUNG
PEOPLE TO SHORTER FORM OF TEAM GOLF

The popular GolfSixes format is continuing to expand and
introduce even more young people to a shorter format of the
sport following a successful pilot season in continental Eu-
rope. Young people from 75 golf clubs participated in the 25
GolfSixes Leagues during the 2022 pilot season in Belgium,
Germany, Holland, Poland, Spain, Switzerland and the initia-
tive is being developed further so that young people in Czech
Republic, Finland, Malta and Slovakia can also participate in
2023.In addition, a pilot of the GolfSixes Mini League will also
take place in these participating countries.

SEARCH ‘GOLFSIXES GOLF’ ONLINE
at golfmanagement.online for the full story
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Even though we were pessimistic, we
decided to attend the introductory
workshop and wow - it turned out to
be our eureka moment! We signed up Rl
to the program right there and then, :
and The Bucket Pros agreed to hold

the same workshop again for all
our personnel. It was an amazing
experience and enabled us to
create an attainable, dream A
version of Kalmar Golf Club. H

i
:

We joined the Boost Method in February, and
despite a cold Swedish spring, we saw record
figures at the range by April.

Karl-Martin Hérstrom 8
CEO /' Club Manager
Kalmar Golf Club

We boost
your range

DO YOU WANTTO DOUBLE YOUR
REVENUE AT THE DRIVING RANGE?

SEE UPCOMING WORKSHOPS AT

£ How Many Strokes
\ Digital Info & Handicap Board

® Daily course updates
® General club.information & services

® Digital HCP conversion table

TURF CARE MACHINERY THAT’S
HELPING CREATE THE WORLD’S
FINEST SPORTS SURFACES

Campey supply market leading, innovative
turf care machinery worldwide. C

Call +44 (0)1260 224568,
or visit www.campeyturfcare.com

amprf:,y

TE SYSTEMZ

Aronne

yar FEndiH?

Click &
To Start

tation video

Info@howmanystrok
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HEATHLAND COURSE AT IPSWICH
GOLF CLUB ON TOP FORM WITH ISEK]

Working hard to restore this beautiful heathland course back
toits former glory, Ipswich Golf Club with its 9-hole and 18-
hole courses just keeps getting better every year. The driving
force behind all this is Graham Brumpton, course manager
who has dedicated his last 33 years to developing the course,
gradually introducing heathland elements back and manag-
ing the woodland areas to allow the natural habitats to thrive.
With numerous industry awards for best environmental golf
course and conservation greenkeeper, wildlife and environ-
mental concerns are a high priority for the club.

SEARCH ‘ISEKI' ONLINE
at golfmanagement.online for the full story

GOLFSTAR GROUP APPOINTS ANDY GORDON
AS SENIOR BUSINESS DEVELOPER

GolfStar Group has announced the appointment of golf
industry expert Andy Gordon as a senior business developer.
Gordon will bring his vast industry knowledge within the world
of golf to develop and drive participation on GolfStar's mul-
tiple ranges in Sweden, he will also be working with GolfStar's
future expansion on the lberian Peninsula. A golf professional
of over 25 years, Gordon's journey has taken him around the
world in the search for personal improvement within coaching,
facility and business management.

SEARCH '‘GOLFSTAR’ ONLINE
at golfmanagement.online for the full story

DONALD TRUMP HERALDS START OF
NEW GOLF VENTURE IN SCOTLAND

Donald J Trump, 45th President of the United States, yester-
day gave the green light for a new golf venture in Scotland
that will create "one of the great golf courses of the world.”
President Trump announced that work on his new MaclLeod
course — dedicated to his mother, Mary Anne Macl.eod —
was now beginning, and broke ground on the new course at
Trump International Scotland in Aberdeenshire after cutying
a ceremonial red ribbon to mark the occasion.

SEARCH ‘TRUMP INTERNATIONAL’' ONLINE
at golfmanagement.online for the full story



o OCEANTEE
JOHN GREASLEY LTD

M A D E F o R C L U B s Specialiats in Gall Course Construciion

MADE FOR THE fPLaweT Green, Tee & Bunker Reconstruction

Drainage Schemes, Lakes & Reservoirs
Practice Facilities

S3140SS3DDOV F1GVNIVLISNS

SUSTAINABLE APPAREL

High quality customisation across our range of ] | ' I r I | J | Ir
sustainably-made accessories and apparel.

E— Eavy DUTY, TRIPLE L. NTHETIE LiNE

For more info contact
sophie@oceanteegolf.com

www.johngreasleyltd.co.uk
Tel: 0116 269 6766

OCEANTEEGOLF.COM

')‘ Topturf

IRRIGATION

Topturf Irrigation is a family run business
and one of the leading irrigation
companies in the UK.

Working to the highest industry
standards we design, build and install
irrigation systems, as well as offering full
servicing for all existing and new systems.

Call us on 01903 278240 or email
info@ttirrigation.co.uk

www.ttirrigation.co.uk
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TROON INTERNATIONAL ANNOUNCE
MARK CHAPLESKI TO RETIRE INJULY

Troon executive vice president Mark Chapleski will retire

at the end of July, following 24 years with the golf and club
management leader. Chapleski has led the Troon Interna-
tional division since 2017, growing the company's international
portfolio to 40-plus facilities in 20 countries. "In leading our
international efforts, Mark has certainly left his fingerprints
across the globe, growing the sport and the locations where
golf can be enjoyed,” said Bruce Glasco, Troon's CEO. "Mark's
passion for the game is surpassed only by his compassion for
people and those providing first-class service to our many
members and guests.”

SEARCH 'MARK CHAPLESKI' ONLINE
at golfmanagement.online for the full story

[OEKI PROVES HARD TO BEAT
AT SOUTH BEDS GOLF CLUB

Tom Hooper, course manager at South Beds Golf Club in
LLuton, claims that his new ISEKI tractor is one of the best he
has seen throughout his long and illustrious career. Hooper
has been working at the club since 1996 and was appoint-
ed course manager in 2003. Throughout his tenure he has
overseen many course improvements and has seen many
technological advancements in terms of equipment. A wide
range of equipment has come and gone at South Beds, but
there hasn't been many that has lived up to one of his newest
purchases.

SEARCH ‘ISEKI' ONLINE
at golfmanagement.online for the full story

HMH GOLF & LEISURE TO MARKET FOUR
AMERICAN GOLF LEISURE BUSINESSES

Following a thorough strategic review of all its operations,
International Leisure Group has made the decision to sell a
number of its leisure businesses to enable continued focus
on the core retail offering at American Golf. The company
has instructed HMH Golf & Leisure to offer the sites for sale.
The four properties, two of which are located within the M25
and two in the Manchester area, are Barnehurst Golf Club
and Golf Kingdom Chadwell Heath both in London, and High
LLegh Park Golf Club, Knutsford, Cheshire and Golf Kingdom in
Rossendale.

SEARCH 'HMH GOLF’ ONLINE
at golfmanagement.online for the full story
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Boost
your golf club's revenue

" with GolfNow

1,440 courses

q . enerated
So reliable, powerful and easy to use. | 8

wouldn't hesitate to recommend ISEKI tractors.” £10.5Min green fee revenue
Neil Hamilton, Head Greenkeeper, Powfoot Golf Club on GolfNow in 2022

d) | SE |(| Find the help you need. Email sales@golfnow.co.uk

Contact your local dealer to book a demo today!
www.iseki.co.uk golfnow.co.uk UK:028 9568 0287 IE:+3531800852936
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NEW DESTINATION

WORLDCLASS.GOLF

ALcabEsa

LINKS GOLF RESORT

LLa Hacienda Links in Cadiz, Spain over-
looking Gibraltar has become the latest
destination to join worldclass.golf, a portfolio
of the world's premier golf courses, destina-
tions and resorts.

Just five minutes from Sotogrande, in one
of the most privileged enclaves on the Cos-
ta del Sol, is La Hacienda Links, an exclusive
Golf Club on the shores of the Mediterrane-
an Sea, with unforgettable views.

La Hacienda Golf offers its members the
opportunity to enjoy two of the best golf
courses in the areq, Links and Heathland,
and a wide range of exclusive services as
well as a wide gastronomic offer, which turns
La Hacienda into a First Level Club.

The Links Course has been entirely rede-
signed by the prestigious American designer
Kurtis Bowman, and offers players a unique
golf experience.

20 | GOLF MANAGEMENT

With totally new holes, tees, greens and
bunkers, a spectacular course has been
achieved both for its infrastructure, game
possibilities, as well as for its impressive
views of the Mediterranean Sea, Gibraltar
and North Africa.

Located on a hillside, The Heathland
Course was designed by renowned former
Ryder Cup player, Dave Thomas, and offers
a variety of natural landscapes with wide
fairways and exceptional views of the Medi-
terranean Sea and the Andalusian hills.

Michael Lenihan, CEO of worldclass.golf
said: "l visited The Links during construc-
tion prior to opening, and it was evident
even then that the course was going to be
something quite special. Having returned to
play the course in April, it really didn't dis-
appoint,and is worthy of inclusion within the
portfolio for 2023." END
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they are world-class..

are you?

A portfolio of 38 of the world’s premier golf courses, destinations & resorts,

worldclass.golf is a portfolio of destinations offering a world-class visitor experience.

For entry criteria, and learn how membership can benefit your destination in 2023,

worldclass. golf

visit worldclass.golf or email experience@worldclass.golf for a prospectus.




Words Michael Lenihan
Online portmarnock.com

PAUL MCCANNY

DIRECTOR OF GOLF, PORTMARNOCK LINKS

2

&

PORTMARNOCK

When you first meet Paul McCanny, it's ev-
ident that he is passionate about everything
and anything to do with golf.

Born and raised in Ireland, McCanny, 38,
has spent his entire career up until fairly
recently working as a golf professional,
and admits that from a very early age, had
a keen interest in watching golfers on the
range and leaning from them in his home-
town of Derry, north of the border.

So, when the opportunity arose to join
Blackbush Golf Club in County Meath, south
of the border, as an assistant pro in August
2005, McCanny jumped at the chance.

"I enjoyed golf from an early age,” said
McCanny, "and went in as an assistant pro at
Blackbush and at the same time started my
PGA in Birmingham at The Belfry.

"Traditionally, going back to that time, the
role of a PGA golf professional was in the
shop, teaching and a bit of playing whereas
now, obviously, there are lots of different
areas and a lot of guys and girls have gone
into management roles.”

Keen to progress his career, McCanny
moved the relatively short distance to
Killeen Castle in April 2011, a few months
prior to the resort hosting the Solheim Cup,
commenting: "It was a great experience.
| think that was probably one of the first
Solheim'’s that really exploded in terms of
numbers.

"Every Solheim Cup since has been better
and better and the Ladies game at the
moment is booming and the standard is
phenomenal.”

McCanny spent ten years at Killeen Cas-
tle, progressing to head golf professional
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although he is the first to admit, that the job
title perhaps didn't fully do his role justice.

"The head pro role at Killeen Castle was
very operational based. | mean | was coach-
ing as well, as the Pelz Academy was there
at that stage. They were doing a lot of short
game coaching and | was doing some of the
long game coaching.

"But it was very much all encompassing.

I was involved in the senior management
team there, and there was a small group of
us who ran the golf course too. | really en-
joyed that. | liked the mix, to be honest.”

McCanny admits that he wouldn't feel
comfortable doing one thing all of the time,
so when a vacancy opened up at Portmar-
nock Links for a director of golf, he didn't find
the transition into his first official manage-
ment role as daunting as perhaps it could
have been.

When Conor Russell decided to move
roles from Portmarnock Links to The K Club
in March 2021, McCanny rang his friend to
congratulate him on the move, only to be
asked by Russell if he'd have any interest in
filling his shoes.

Initially, McCanny politely declined the
offer as he was content in his role at Killeen
Castle, yet the lure of working at Portmar-
nock Links eventually proved too great, and
a few weeks later, McCanny succumbed to
temptation, and accepted the role of direc-
tor of golf.

But with a teaching background, including
coaching juniors with Golf Ireland since 2017
— arole he still fulfils — how does he split his
time, and his managerial role at Portmar-
nock Links?
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"NOW, YOU CAN SEE THE SEA A LOT, YOU CAN HEAR THE SEA A LOT.
| THINK THAT'S A NICE ADDITION WHEN YOU'RE COMING TO PLAY
LINKS GOLF, PARTICULARLY ALONG THIS COASTLINE"

"It works really well because | do like being
involved in coaching, and | don't have a huge
amount of time allocated to it because it's
with Golf Ireland,” he explains. ‘| work with the
juniors at performance development level,
S0, they're invested in improving.

“It's on my own time,” explains McCanny.
"Sometimes we've come here, and they've
played the course but because courses are
now so busy, it's actually quite hard to get
locations to bring kids out and let them play.

"The coaching is generally in the winter
months, so when things are a little bit quieter
here, it doesn't really impact my role. Going
into the busy season for golf, the coaching
reduces down. So, yeah. It works quite well."

But as keen and as devoted as McCanny
is to both Golf Ireland and Portmarnock
Links, even he may have struggled this
past winter to juggle everything, given the
significant investment and renovation work
undertaken to the Links Course.

Steeped in history, Portmarnock Links was
the former estate of the Jameson family -
world-famous for Irish Whiskey - with their
former family home now a hotel which pro-
vides a majestic backdrop to the course.

In 1858, the Jameson family developed a
private 12-hole golf course that stretched as
far as the infamous 15th hole at neighbour-
ing Portmarnock Golf Club, and it was in the
grounds of the old Jameson estate that IMG
in conjunction with European Golf Design
and Bernhard Langer crafted Portmarnock
Links which opened for play in 1995.

The hotel and golf course have had nu-
merous owners since then and following the
acquisition in 2019 by Northland Real Estate
— a Canadian-owned family business — the
future for the resort looks to be far more
secure.

And under the stewardship of long-stand-
ing course superintendent, Fintan Brennan,
McCanny and Brennan worked together
with Jeff Lynch from ReGolf Design and DAR
Golf Construction to create six new greens
and three new tee complexes all within the
space of just four months.

"The thinking [behind the redesign], to be
honest, was that there were a number of
holes where the feedback was very mixed
on them," explained McCanny. "It was a
difficult one to try and figure out, but people
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either loved them or hated them. | think that
really came down to the playability and the
fairness of them, and one of the things that
we wanted to improve was the routing as
there were quite a few crossover areas, and
you were walking past greens as people
were putting and things like that. So, we
wanted to try and take that away.

"But we wanted to try and use the attrio-
utes we have in the dunes. So, we're very
lucky that we've got a lovely piece of land
that has natural slopes and mounds, and
we've probably accentuated quite a few of
those to bring in the coastal experience a
little bit more.

"Now, you can see the sea a lot, you can
hear the sea a lot. | think that's a nice addi-
tion when you're coming to play Links Golf,
particularly along this coastline. Although
you can see the sea in a number of the
courses, you don't really feel that close to it.
Whereas here you definitely get that.

"We also have a new irrigation system,
and we've taken away any AstroTurf areas
that we had previously. Everything is now
natural grass, and all the pathways are
natural grass.

"Fintan and all of us have a focus on the
environmental side of things as well. So,
we're going to seriously reduce our water in-
puts, pesticides and find new ways of doing
things.”

With Portmarnock Links located just 15
minutes from Dublin airport, the hotel has
become a bit of a hub for overseas golf-
ers — American’s in particular — to stay and
play whilst using the hotel as a base to play
some of the 'trophy’ courses in the area such
as neighbouring Portmarnock.

Yet, as Dublin's only coastal golf resort
McCanny is more than happy to see this
trend continue.

"Obviously, we're very much focused on
Dublin and the east coast, but what we see
a lot of the time is when people land in Dub-
lin airport, they'll stay here maylbe one night
or on the last couple of nights of their trip,
and they'll head off to the northwest or the
southwest and get a mix of everything.

"The American's love Links Golf," conclud-
ed McCanny, and with the on-course im-
provements at Portmarnock Links, visitors
have even more reason to love it now. END
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PAUL MUNOZ LANGLEY

DIRECTOR GENERAL, LAS BRISAS

‘A Day In The Life' of Paul Munhoz Langley,
the director general of Real Club de Golf
Las Brisas in Marbella, Spain can often see
the 45-year-old Spaniard, 'Here, There And
Everywhere'.

And'l've Got A Feeling' that when asked
about his 26-tenure at Las Brisas, Munoz
may well say that it's been a'lLong And
Winding Road' down on the Costa del Sol.

For music aficionados among you, espe-
cially those partial to The Beatles and Paul
McCartney, no doubt you will have noticed
the somewhat tenuous link to four well-
known songs thus far.

And there is good reason for this, as
Munoz, who was born of an English mother,
hence Langley, said: "My name, Paul, comes
from my father who's Spanish, but he loved
The Beatles, so he was very keen that | was
named after Paul McCartney.

"It seems funny, bit it is what itis," he
laughs.

And another Beatles track, 'l Wanna Be
Your Man' could be quite apt for Munoz and
Las Brisas, given the fact that since 1997,
he has progressed through the ranks from
starter to director general in a quite remark-
able rise.

"I started at the club here in October
1997" says Muhoz, "just after the Ryder Cup
at Valderrama. Since then, I've been doing
almost everything in the club.”

Working his way through the ranks, in
2008, Munoz — in conjunction with Las Brisas
— decided to move into the sphere of club
management, with the club subsidising a
degree in Golf Course Management at a
private university in Malaga.

Clearly ambitious to move into the higher
echelons of the club, Muhoz said: "l thought
| had the sufficient background to become
a GM elsewhere, and it was the club that
subsidised my education.

"But they thought it was better than pay-
ing me for going to another club. They just
thought it was great that | became GM."

Always a keen golfer, Muhoz whose
handicap is currently 21, says that he always
wanted to work within the golf industry, es-
pecially as his father worked in the industry
previously.

"He worked in an administration areaq,
so | knew a lot about golf through him, so |
thought it was a very good career option for
me.”

Throughout the 26 years that Mufoz has
spent at Las Brisas, he's witnessed a fair
few changes, but one thing that has always
remained constant, is the club's prestige and
exclusivity.

"It's a €25.000 fee to join, and you have to
acquire a share, which makes you a share-
holder of the company, and an owner of the
assets,” he explains.

"A share, in the private market is worth
more or less €30.000, and you then pay an
entry fee of €25.000 and then an annual fee
of €3.000"

So, anyone looking to join, will need an
initial investment of circa €60.000 which may
sound a lot, yet for the ultra-wealthy Marbella
areq, could be deemed inexpensive, espe-
cially with the membership demographic
shifting in recent years.

"We used to have 45 per cent British and
now it's tilted to 45 per cent from the Nordic
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"INTHE LAST FIVE YEARS, WE'VE TRANSFERRED MEMBERS THAT WERE
OLDER THAN 70 AND 80 TO MEMBERS THAT ARE, MORE OR LESS,
BETWEEN 40 AND 60"

countries — Sweden, Denmark, Norway and
Finland — with the UK now 25 per cent.”

Aside from the change in nationalities fre-
guenting the club, the age range is evolving
too as he explains: "It's been more drastic in
the last five.

"It's two things; maybe it's age profile, pan-
demic, it's a mixture of also management.
We've driven and pushed the membership
to get it younger.

"They play better golf ever since we refur-
bished the course and made it longer. Kyle
Phillips helped us to do this refurbishment
and update the routing of the course. It's
probably a mixture of many things.

"In the last five years, we've transferred
members that were older than 70 and 80 to
members that are, more or less, between
40 and 60. Aimost 300 members have been
tilted from one age to that age.

"So, in a way, the average handicap is also
lower, but we also have many more rounds
of golf played per year. We've come from
20,000 to 35,000 rounds of golfin the last
five years.

"Our members are wealthier too,” admits
Muhoz, who states that the club currently
has 1,200 numbered in their ranks.

Although always one of the most prestig-
jous clubs on the Costa del Sol, Las Brisas
hasn't always been one of the best courses.
Originally designed by Robert Trent Jones in
1968, Kyle Philips was appointed in 2012 to
renovate the course.

"We spoke to a number of architects, but
Kyle Phillips seemed to have the same phi-
losophy as Robert Trent Jones," he says.

"He had also refurbished the only Robert
Trent Jones-named club in the US, so we
thought he was the person most closely
linked to that approach.

"He was very subtle on the front nine,
basically updating bunker positioning and
anincrease in the length and putting back
greens as they were originally. But he was far
more aggressive on the back nine.

"He actually changed routing of holes 14,
15,16, and 17 are almost new holes, espe-
cially 16, which has a new path that didn't
exist before.

"We've tried to bring back Las Brisas to
where it should be, [ond] trying to become
the best membership private club in the
area.”

But as Munhoz admits, almost doubling the
numlber of rounds annually has created its
own problems, especially with nine-minute
flight times.

"Now we've struggled to have availability
on the course. What we struggle is with the
months of the year where we have less light,
because we tend to struggle to fit 150 mem-
bers on the course when it's, for example,
late October, when you have less light, or
November, but it's a steady 150 members
per day on the course.”

But with the emphasis on quality rather
than quantity, is Las Brisas reaching a tip-
ping point in the number of annual rounds?

"Yes," admits Munoz candidly. "We're there
already. We're starting to struggle where
we like to have certain service towards the
members. Either we increase the number
of staff, or we try to decrease the number
of rounds, so we are able to offer the best
services to all of them.

"We would love to increase our flight times
to every ten minutes, but if we do go back to
ten minutes [from nine] we will struggle.”

And as Munoz confirms, with more Nordic
golfers on the course, the pace-of-play can
often become anissue.

"They're slower and tend to have more dif-
ficulties to accept the rules and regulations
of golf standards in general, whereas the
British know how to behave on the course.

"Nordic people have a kind of more re-
laxed view on rules and push us to, say, to be
more flexible.

"We have two marshals every day on
the course, and even though we give a lot
of tools to them to be able to explain to
members if they're slow, we have to be very
careful on how to advise members to play
quicker or to repair divots or to repair pitch
marks.

"But I mean, we try to do our best and |
think members are happy in that sense.”

And when asked about any longing to
move to a different club and experience life
away from Las Brisas, Munoz has no real
desire to leave.

"Not really. | mean, | had options, but I'm
so happy here. I mean, it's like my family, my
house. I've been brought up here, and | feel
like ' would retire from here,” he says.

Perhaps 'When I'm Sixty Four’ might be an
apt age to’Let it Be' END
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MIKE O'REILLY

DIRECTOR OF GOLF, WHISTLING STRAITS

As Team USA dished out the mother of all
Ryder Cup beatings to the Europeans the
last time the two teams met, it marked a
symbolic moment for the host venue.

After the famous episodes of the War on
the Shore at Kiawah Island in 1991 and the
Miracle at Medinah in 2012, the most recent
US-hosted Ryder Cup saw Padraig Harring-
ton's side sink without trace in the adjacent
Lake Michigan. The 19-9 result was the
heaviest defeat inflicted on the European
team since it evolved into the cream of the
continent in 1979.

It's hard to argue it was anything oth-
er than arichly-deserved success for the
Americans but the drama of any Ryder
Cup is impossible without its stage, and it's
difficult to believe that Whistling Straits — a
name now so firmly established in golfing
folklore — came to life as recently as 1998.

The Ryder Cup of 2021 was the latestin a
glittering collection of high-profile tourna-
ments, following on from three editions of
the US PGA Championship (2004, 2010 and
2015) and one men's US Senior Open (2007).

But when you've already achieved just
about every available ambition in a little
over two decades, what exactly comes
next?

Mike O'Reilly is the director of golf at
Kohler Golf, which owns both Whistling
Straits and Blackwolf Run (which is about
ten miles down the road). The group also
happens to own a certain hotel overlooking
a rather famous 17th hole in Scotland.

While he acknowledges those remarkable
achievements in a quarter of a century, it
doesn't stop there.
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O'Reilly — a born and bred American but
with fairly obvious Irish heritage — reflects on
the Ryder Cup with great pride and views it
as a perfect sign-off on the first volume of
the Kohler story.

He said: "It's the end of chapter one of
Kohler Golf. We've accomplished a tonina
short time but in my mind, we are now start-
ing chapter two of Kohler Golf.

"Hosting the Ryder Cup was amazing —
but now what can we do?

"We've hosted some huge events and we
continue to strengthen our relationships with
the USGA and PGA of America and explore
opportunities for hosting more major cham-
pionships for men, women and amateurs.

“"Now it's about maintaining who we are
as gracious host and owner of world class
championship venues and how we want to
build on that foundation. It's also about be-
ing good partners and leaders among our
community members.

"We have a history of hosting majors and
providing an exciting golf experiences for
players at the highest level, volunteers, and
spectators. Of course, we would love to host
the Ryder Cup again — it was incredible.

“It's a memorable thing and people will talk
about it forever. And if you've hosted the Ry-
der Cup, I don't think that prestige ever really
goes away. We had a huge surge last year
and the booking window exploded. We were
taking bookings 12-18 months out.

"But if we were to host it again, | may well
not be here as we would probably be look-
ing in the 2040s."

O'Reilly, 45, thinks he could be contem-
plating retirement if and when the Ryder
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"WE ARE INTENTIONALLY REDUCING THE NUMBER OF PLAYERS -
ROUGHLY 15-20 PER CENT OF OUR AVAILABILITY BECAUSE WE WANT TO
FOCUS ON THE QUALITY OF THE EXPERIENCE'

Cup should ever roll back into town but if
he's still around, it could be the perfect way
to bow out after half a century of service.

Blackwolf Run opened in 1988 with O'Reilly
starting as a caddy in 1996 before he moved
up the ranks from assistant professional to
become head professional in 2007.

It's been a meteoric rise and also a seis-
mic shift in working practices from lugging a
bag around for golfers to overseeing a huge
operation at a supreme golf resort which
faces the fluid dynamics of seasonal weath-
er. There are two courses at Whistling Straits
(Straits and Irish), two at Blackwolf Run (Riv-
er and Meadow Valleys) and an additional
par-three course (The Baths).

He said: "My role is less about what's
happening today and more about strategic
planning for the future and there are a lot of
moving parts. Staff numbers can get up to
about 600 across the whole operation. We
ramp up from 50-60 full-time, year-round
staff up to 500-600 in the peak season from
May to October”

With the nature of the role, you might
expect a ruthless streak but if it's there, it's
well-hidden as O'Reilly prefers a calm and
measured approach, which he aims to pass
on to the guests and members playing
those wonderful golf courses.

He said: "Culture is king. It is important to
me and felt across the organisation be-
cause it drives alot of what we do and how
people behave. Yes, we sell golf rounds, we
sell shirts and food but we really make peo-
ple feel a certain way and that's what they
remember.

"One thing | feel I've learnt is that you bal-
ance on the knife-edge of engagement and
accountability. If everyone is happy, having a
great time coming to work, but they are not
accountable, then stuff will start going alittle
wonky:.

"Whereas if you are only focused on
accountability, nobody will really enjoy what
they're doing and they will be getting yelled
at or told they're something doing wrong
all the time. It would create a culture of fear
where everyone is afraid to make any kind
of decision.

"So I try to find the balance. I'd say I'm
naturally more on the engagement side and
early on as aleader, it was hard for me to
have those accountability discussions and
make difficult decisions with personnel.

"But I've had to train myself to hold people
a little more accountable. | would say | am
pretty even-keeled and | don't get too
worked up — except maybe with my kids at
home!”

O'Reilly is also prepared to admit he finds
himself in a lucky position where the pres-
sure to ramp up profits is secondary to cre-
ating the overall experience envisaged by
the late company executive chairman, Herb
Kohler, who was the driving force behind
the creation of Blackwolf Run and Whistling
Straits.

Before his death at the age of 83 last
year, Kohler had transformed a family
plumbing business into a multibillion-dollar
global enterprise and then turned a tiny
company town into one of the USA's top
golf destinations in the village of Kohler and
neighbouring Haven, where Whistling Straits
is located.

O'Reilly said: "If we do what we are sup-
posed to do and we do it well — the financial
side will take care of itself. If we are cutting
corners, that will be noticeable and that
does more harm for us than saving a few
dollars on our profit and loss statement.

"With that in mind, we are taking some
strategic steps next year to address the
pace of play and improve the experience for
everyone. So we are selling rounds in 2024
at 13-minute intervals and we have operat-
ed for 30-plus years at 10-minute intervals.

"We are intentionally reducing the number
of players — roughly 15-20 per cent of our
availability because we want to focus on the
quality of the experience, rather than the
economics.

"People are stopping for photos, enjoying
themselves and it's an expensive round of
golf, so people do not want to feel like the
experience is rushed.”

The underlying philosophy is clearly that
‘'money isn't everything' — and that certain-
ly applies to any Saudi-backed golf tours
which may be interested in taking their
events to this glorious stretch of Wisconsin
anytime soon.

O'Reilly said: "Maybe LIV Golf evolves over
time, but for now we keep exploring possibil-
ities for hosting established major champi-
onship golf events at the highest levels. We
will also continue to provide unforgettable
experiences for our guests every day across
all of our Kohler resort properties.” END
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Words Christopher Stratford
Online theberkshire.co.uk

MICHAEL NEWLAND

SECRETARY, THE BERKSHIRE

THE BERKSHIRE

Someone whose only involvement in golf
club management has been in top posi-
tions at Sunningdale, Royal Porthcaw! and
The Berkshire is not unlike a professional
footballer whose only clubs have beenin the
upper level of the Premier League.

Suchis the case with Michael Newland,
secretary at the latter, who began as reser-
vations and events manager at Sunningdale
before becoming their deputy secretary and
later secretary at Royal Porthcawl.

Asked to reflect on having only worked at
such stellar clubs, Newland's natural instinct
is to deflect praise with the suggestion it has
been down to "right place, right time. | think |
was just lucky.”

This may contain a small grain of truth,
but when the now 51-year-old first decided
to attempt to move into golf club manage-
ment back in 2008 he had already accrued
a wealth of marketing experience in the
sports industry, first working for the Lawn
Tennis Association then Mizuno, adidas and
TaylorMade.

While on a GCMA course in Weston-
super-Mare, he was advised to write to
Wentworth, The Berkshire and Sunningdale
— all clubs close to where he lived - to ask if
he could shadow staff as he attempted to
crystallise his intent to pursue a career in this
sphere.

"John Hunt was the secretary of The Berk-
shire at the time and said unfortunately he
couldn't help as they were undergoing a big
clubhouse project. Sunningdale said come
in for a chat, and | haven't looked back
from there really,” explains Newland. "Sun-
ningdale had a position going, first of all as

reservations and events manager, and | was
interviewed and was lucky enough to get the
job, and then moved very quickly to deputy
secretary at Sunningdale.

"It was all right place, right time. | think
I was just lucky. | had four great years at
Sunningdale and then the opportunity came
up at Royal Porthcaw! and, being a South
Wales boy, Royal Porthcawl is easily the
numlber one club in Wales and that oppor-
tunity was too good not to apply. I was lucky
enough to get that.”

Hailing from Cardiff, he learned to play golf
as ajunior at Radyr Golf Club, but explains:
"Golf wasn't really my first sport. | played
rugby and tennis. Coming from South Wales,
rugby is huge and | played a lot of rugby and
alot of tennis, both to a reasonable stand-
ard.

"My first lesson with the pro at Radyr
was to decide whether | was going to
play right-or left-handed because | could
play either side. I'm left-handed, playing
right-handed clubs. The pro pushed me to
play right-handed just because there was a
better selection of clubs.”

Newland has to be nudged to reveal that
the "reasonable standard” mentioned saw
him represent rugby-crazy Cardiff through
all age groups while at the same time
"knocking on" national squad recognition at
tennis. A broken arm sustained while playing
curtailed his rugby career and he began to
play more golf alongside tennis.

Nowadays his role is as a touchline sup-
porter — and chauffeur, of course — to sons
Morgan, 12, and Dylan, 10, be it at football,
rugby, swimming or golf.
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"M VERY LUCKY, I'VE WORKED AT THREE VERY GOOD CLUBS WHERE
STANDARDS ARE HIGH, BOTH ON THE COURSE AND WITHIN THE
CLUBHOUSE, AND THE MEMBERSHIPS EXPECT THAT"

He lives on site at The Berkshire and says
it was one of the key factors in helping him
make the big decision to leave Royal Porth-
cawl, where he had helped in the successful
staging of Senior Opens in 2014 and 2017,
the Amateur Championship and the Wales
Senior Open.

‘I have to work one weekend day a week
and | generally work a Saturday and have
Sunday-Monday off," he says, "out when I'm
working | can just nip home, have a cup of
tea and see the boys, see my wife Amber
and then get back to work, and if I'm working
of an evening — many events go onlate - |
can still nip home and nip back, and that's a
big, big plus.

"l was very settled at Porthcawl, but | think
from my time at Sunningdale there were two
clubs if | was ever going to move back to this
areq, if the jobs ever became available, it
was Sunningdale or The Berkshire.

"The attractions of The Berkshire were
that it has two fantastic golf courses both
in the top 100 in most rankings, an excellent
membership and the opportunity to help
further and grow that club. The opportunity
was too good not to have a go, but it was
a big move because it involved moving the
family.”

Newland, who graduated from the Univer-
sity of Manchester with a degree in Leisure
& Recreation with Business Management
in 1994, passed the Certified Club Manager
exam in 2018 and sits on the board of the
Club Management Association of Europe,
overseeing their finances as treasurer.

He sees it as essential that golf clubs
present themselves as welcoming, friendly
and helpful as possible to both members
and visitors alike as they vie for attention in
a crowded sporting environment.

"We've been very encouraging of visitors
at all three clubs I've been at,” he reflects.
“It's quite interesting that you hear a little bit
of surprise once a visitor's been and they
say,'Oh, it was really good [the welcome] at
Porthcawl, or The Berkshire or Sunningdale, |
didn't expect that!

"You ask them what they did expect and
thevy'll say, "Well, | thought it was going to be

quite snooty, and people would look down
on us and it's been quite the opposite,” he
admitted.

"People are asking us if we enjoyed the
round, if we enjoyed the course, if we en-
joyed the food, have you had a nice day?’

"Ultimately, we are in the entertainment
business. They come to the golf club for a
good time.

"They come to meet their friends, play golf
with their friends, play a nice course, have
something nice to eat and we want people
going away with that really happy, warm
glow and you know they're going to come
back again. We really are in that sort of
business.

"This July | will have been here five years.
I'mvery lucky, I've worked at three very good
clubs where standards are high, both on
the course and within the clubhouse, and
the memberships expect that, but they also
encourage it from the staff.

"That's really important for me because |
try to work to very high standards myself,"
he said.

Newland is popular among the member-
ship as evidenced by regular invitations to
participate in their roll-ups on a Wednesday,
Saturday or a Sunday — with no ulterior mo-
tive such as being able to bend his ear over
club matters.

"The people who run the roll-ups try to
keep me away from committee members,
so | can switch off a bit," laughs the 10-hand-
icapper. "There's always going to be ques-
tions, 'What's happening with this, what's
happening with that?’, and you can answer it
and they let you get on with it.

"I played golf comfortably to a mid-teens
handicap when | started, but | didn't play
much as a junior because | was playing so
much rugby and tennis.

I've never had a full, good go atit. | think
once you get into club management, you're
just so busy with the day-to-day role of the
job that it's almost a busman'’s holiday to be
playing golf.

"Plus with a relatively young family, when
I'm not working | try to spend the time with
them.” END
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Words Pete Simm
Location Cadiz, Spain

When you're looking to redesign and reno-
vate a golf course, employing somebody
with experience of working at Augusta Na-
tional Golf Club is never a bad place to start.

Home of The Masters, there are few
more iconic venues in the game than Alister
Mackenzie's layout in Georgia, so when the
owners of La Hacienda Links Golf Resort
in Spain were looking for a golf architect to
breathe new life into their visually beauti-
ful but tired Links course, up-and-coming
American Kurtis Bowman came on the
highest recommendation.

A student at Ohio State University, Bow-
man received his big break when, after much
persistence, March Benson, who oversaw
golf course maintenance at Augusta Na-
tional for nearly 30 years, decided to give
him an internship.

Having also gained invaluable experi-
ence at Nicklaus Design, Bowman took the
decision to start his own company in 2016
and he has quickly earned a reputation for
his creative and thought-provoking designs,
with the Links course at La Hacienda help-
ing to establish his reputation.
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"THIS 1S HONESTLY ONE OF THE MOST DRAMATIC AND SPECTACULAR
VIEWS 'VE SEEN FROM A GOLF COURSE IN THE ENTIRE WORLD"

"Augusta is where | was given the biggest
break of my career at one of the world's
most iconic golf courses,” said Bowman.
“Not only because it was great to have on
my resume but, more importantly, it gave me
alot of belief — | thought, if | can do this, | can
do anything.

"My time at Augusta had a big influence
on me and how | ultimately design golf
courses. The way that a golf course plays,
with ample room off the tee allowing golfers
to find their ball and have a shot into the
green, as well as the strength of the greens,
are two elements that feature in all of my
projects.

"l like to give golfers space and build a
strategic layout for scratch or lower hand-
icap golfers where they have to think and
plot their way around, although it's equally
important to me to make my courses enjoy-
able for less experienced or golfers with a
higher handicap.”

The renovation of the Links course is
at the centre of a major upgrade that La
Hacienda is currently undergoing, with other
investment plans including a new five-star
Fairmont hotel (opens in 2024), real estate,
clubhouse, practice facilities, beach club and
halfway house.

The original Links layout (which was for-
merly called Alcaidesa Links) was inaugurat-
edin 1992 and designed by Peter Alliss and
Clive Clark. Located in the Cadiz municipality
of San Rogue on Spain's Costa del Sol and
overlooking the iconic Rock of Gibraltar, the
course has always had a spectacular coast-
al setting but La Hacienda's new owners,
Millenium Hospitality, quickly realised they
needed a layout to match its outstanding
setting.

Having first visited the site in 2020, Bow-
man spent the next two years upgrading
and transforming the course.

Using Pebble Beach and Cypress Point as
his inspiration, he built new tees, greens and
bunkers, rerouted the layout and, in the case
of a handful of holes, completely reinvented
them.

Among the most impressive work to take
place, the breathtaking fifth hole was entire-
ly reshaped as a risk-and-reward par-five,
while its green was combined with the 13th
hole to make a huge double green perched
on the edge of the Mediterranean, with a
total size of around 21,000 square feet!

Bowman said: “l instantly fell in love with
the property and saw the potential. It was
my first golf course in continental Europe.

It was a dream project for a golf-course
architect, and | was going to do whatever it
took to win that project. This is the type of
site that can change the trajectory of one's
career.

"Obviously, | was taken aback by the spec-
tacular ocean views — some of the best I've
ever seen on a golf course globally. The fact
you can see the Mediterranean from the en-
tire course, as well as the Rock of Gibraltar,
just took my breath away.

"l instantly saw how much potential the
site had, it just needed a more memorable
golf course to match the setting. | wanted to
connect the golf course to the ocean. There
were some holes that were close and you
couldn't even see the sea prior to the rede-
sign. The tees were further away and plants
would be up to five metres high blocking the
view.

"Now, we really have a golf course that
is benched in on the edge of ocean and
there's nothing else like it in Spain.”

As with any new golf-course design pro-
ject, sustainability was a key focus for La
Hacienda, Bowman and his team.

As well as using a warm-weather Bermu-
da grass on both the greens and fairways
and installing a state-of-the-art irrigation
system to significantly reduce the amount of
water used, the resort has also introduced
indigenous plants and native fescue grasses
in out-of-play areas to reduce its use of
pesticides and give the course an authentic
links feel.

Spain is fortunate to have many great golf
courses but any golfer choosing to leave
the Links course off their list does so at their
peril. It is interesting, fun, and has something
for everyone, no matter what their golfing
ability.

Perhaps the new-improved Links course is
best summed up by Bowman himself.

He said: "There are lots of great golf
courses in the Costa del Sol. One thing it was
missing was a great oceanfront links golf
course. As great as the other venues nearby
are, none of them are set in a location even
close to La Hacienda.

"This is honestly one of the most dramatic
and spectacular views I've seen from a golf
course in the entire world." END
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Words Nicole Wheatley
Online ofriyeagolfacademy.com

OAIAH MWESIGE

CEQ, AFRIYEA GOLF ACADEMY

(nf:a“fr_ﬂ)

Founder and CEO of the AFRIYEA GOLF
Academy in Uganda, Isaiah Mwesige, is
attempting to give young Ugandans the
same life experience that he has enjoyed
thanks to golf. His story is compelling inits
own right.

Orphaned at the age of 12, Mwesige
struggled to complete his basic education.
His elder brother Eugene brought him up
and together they battled to earn enough
money to support themselves.

Fast forward nearly 20 years and Mwesige
is the founder of the AFRIYEA Golf Acade-
my, which is unlike any establishment we are
used to seeing in countries where golf is well
established.

The Academy delivers free programmes
that address the specific needs of the un-
derprivileged youths and children who live in
the proximity of the Academy itself. So, as
well as offering free golf tuition, Mwesige's
team delivers basic education, life skills and
environmental education. A subject very
close to Isaiah's heart.

Mwesige's introduction to golf is as ob-
scure as it gets! It came through a close
friend, Vincent Kasoro, who convinced him
that he could earn good money at the local’
golf club collecting balls.

| use the term’local broadly as the Toro
Golf Club was a 14km walk there and back!
Mwesige started by searching for and selling
balls lost in the bushes and forest surround-
ing the Toro Golf Club in Fort Portal. This
earned the now teenage Mwesige enough
money for food and to keep him in school.

He quickly progressed through the Toro
Golf Club, winning new opportunities along

AFRIYEA GOLF ACADEMY

—Uganda - Africa—

—_——

the way. He first became a caddy, learning
to spot balls and carry bags for the mem-
bers giving him his first taste of the game.

His hard work, discipline and commitment
earned him a promotion to Artisan just three
years later, which gave him playing rights on
the course at certain times.

He then went on to become the Head of
Artisans, organising the juniors, allocating
course maintenance tasks and tree planting
— something that would become much more
significant in his role as it developed.

If you have met Mwesige, it is easy to
understand how this young man'’s spirit cap-
tured the hearts and minds of the members
at The Toro Club. He is determined, joyful
and passionate.

When the Toro Club needed someone to
look after the course maintenance, it was
decided that they would help Mwesige gain
the agronomy qualifications he would need
to take on that role. Although he could not
have known it at the time, this was the first
step in the journey that led him to create the
Academy he now runs.

With a Bachelor's Degree of Science in
Agriculture from the romantically named,
Mountains of the Moon University, and qual-
ifications gained in South Korea at Chonbuk
National University and most recently a
short programme at Salford University in the
UK, Mwesige is firmly enveloped in a world
of sustainability and the environment as well
as golf.

His recent stint in the UK was funded by
the Commonwealth scholarship scheme,
which helps professionals from different
Commonwealth countries to learn skills that
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"GOLF HAS GIVEN ME SOME INCREDIBLE OPPORTUNITIES AND HAS PUT
ME IN'A POSITION WHERE | CAN CHANGE THE OUTCOME OF PEOPLE'S
LIVES IN THE COMMUNITY WHERE | GREW UP”

they can take back to their countries and
use to improve the quality of life for their
citizens. This year's theme was clean energy,
clean air, and clean oceans, all of which res-
onate with the work Mwesige and his team
carries out in Fort Portal.

"Golf has given me some incredible
opportunities and has put me in a position
where | can change the outcome of peo-
ple's lives in the community where | grew up,”
explains Mwesige.

"We work really closely with the young
people who come to the academy to edu-
cate them about the importance of main-
taining the environment.

"Seeing the golf course makes them un-
derstand how important it is to protect na-
ture. We also go out into the community to
deliver education programmes, and organ-
ise plastic and waste collections. Together
we are making a dramatic difference to our
community.”

That difference comes in many forms.
Perhaps most notably in this context is the
interest that there is in golf in Fort Portal,
which has a population of around 60,000.

When Mwesige launched the AFRIYEA
Inter-Schools Championship last year, he
received entries from 14 schools. The split of
players was 52 per cent boys to 48 per cent
girls and two per cent of those who played
were disabled children.

Imagine if this was happening in a devel-
oped country, with funding and infrastruc-
ture. We would all be bowled over.

Mwesige is a man ready to take on the
world and his commitment to delivering edu-
cation, golf, and better futures for the young
people the academy serves has captured
the attention of the good and the great of
golf.

However, although his passion and dedi-
cation are clear, he continues to struggle to
get the financial support he needs to help
take the academy further. The challenge
is that golf is incredibly young in Africa and
even younger in Uganda.

The Ugandan Golf Union was only formed
in 1961, and there is no Ugandan PGA,
meaning that the talented players in the
region leave to train and never return.

Mwesige's coaches can earn more money
working abroad than they can working in

Uganda, which is why the support of events
such as the recent Golf Talk UK golf day is
SO important.

The funds raised that day will provide fees,
meals, pens, and books for ten children, pay
three coaches for the month of June and
cover motorcycle transportation to schools
and communities. A little goes along way in
Uganda.

Although the challenges facing AFRIYEA
are numerous, being a young golf country
does also come with its advantages. There
is No cynicism. There is ambition. And there
is hope.

"My time in the UK has been a profound
learning experience that has opened my
eyes to the incredible work being done to
preserve and protect our planet, as well as
the work that remains to be done,” com-
ments Mwesige.

"I am leaving with a new-found appreci-
ation for the environment and a renewed
commitment to doing my part in building a
sustainable future.”

So, what does the future hold? Mwesige's
ambition is that AFRIYEA Golf Academy
pbecomes aninclusive and diverse desti-
nation for young people that provides a
pathway for them to discover and achieve
their potential. A pathway not dissimilar
from his own.

In practical terms this means building a
junior golf course and a classroom where
they can learn a variety of life skills and soft
skills.

He believes that this could lead forging
relationships with academies around the
world, very much like the one he has in place
with the 3 Hammers in Wolverhampton,
where the young golfers of each venue
already meet online and go head-to-head
in virtual golf challenges.

Mwesige is so much more than a CEO
or founder. His position as an employer, a
mentor, a role model, a father figure cannot
be understated. He knows that by leav-
ing Uganda, furthering his education and
bringing knowledge back to his country he is
inspiring the next generation to believe that
they can do the same.

All he needs is the trust of others to raise
the funds that make his dream of setting up
a dedicated children’s space a reality. END
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Words \VVanessa Bell
Online golf-foundation.org

HELP CHANGE CHILDREN'S LIVES

WITH THE SUPPORT OF THE GOLF FOUNDATION

1

GOLF

You could say | had a typical route into
golf. | was introduced to the game by my
Dad at the age of 11; | had coaching with my
local PGA professional; | came up through
the junior ranks, spent endless hours at the
club during the summer, playing compe-
titions (including 'the Weetabix’, a national
Golf Foundation age group initiative of the
time).

Today, I'm still a member of the club |
joined as ajunior. Yes, I've lived away from
where | grew up for several years, played
many rounds at different courses in the UK
and abroad, and enjoyed everything the
game offers: friends, fun, travel, education,
experience, success (and failure), and even
a career!

When | play with people now, one thing
that often comes up in conversation is their
grievance that they never took the game
up earlier in life: as ajunior. Well... step in the
Golf Foundation, this is what we do.

For over 70 years, national charity the Golf
Foundation has introduced children to golf.
My favourite quote is by Founder member
Sir Henry Cotton: "We should give the game
without compromise, without intimidation,
without prejudice, to as many as we possibly
can.”

Henry believed that golf should be avail-
able to everyone, regardless of their ability
or personal circumstances. Today, the Golf
Foundation introduces children to golf, from
all backgrounds, creating golfers. We do this
because golf can change lives.

Through our flagship programmes, we
deliver golf to children and young people in
schools, communities, and golf clubs.
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FOUNDATION
arted by the RGN

Taking golf to youngsters in their own
environment means that the traditional way
of being introduced to the game through a
parent or family member, doesn't necessari-
ly have to be the case anymore.

Our Golfway equipment, designed and
produced by The Masters Golf Company,
can be used anywhere. The Golfway clubs
are perfect for youngsters of all abilities, of-
fering lots of high-energy games which are
great for early achieving (very easy putting
and chipping to start).

The games-based approach naturally
encourages fun and engages the audience
as well as inspiring confidence in teachers
and volunteers who may have been nerv-
ous about trying an unfamiliar sport. Here
we have a great introduction to golf that
helps bridge the gap between the first hits
in school or community group, and the first
lesson at a golf venue.

Our Schools and Community Programmes
are designed to culminate in a memorable
and enjoyable experience at the golf club
wherever possible. We can help clubs reflect
their local community, change the percep-
tions of golf, and encourage participants to
return for coaching, practice, or to play in the
future, even if at present their primary focus
is on another sport or activity.

This school to club pathway has been
highly productive: in the ten-year period
from 2011-2021; 500,000 children enjoyed
a golf taster session at school with a PGA
professional coach thanks to our strong
links with The PGA, while our charity enabled
250,000 schoolchildren to enjoy a visit to a
local golf club.
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"WE SHOULD GIVE THE GAME WITHOUT COMPROMISE,
WITHOUT INTIMIDATION, WITHOUT PREJUDICE, TO AS
MANY AS WE POSSIBLY CAN”

GolfSixes programme has gone from
strength to strength, growing in a short peri-
od.In 2022, we saw 542 clubs registered with
6,992 players in the fun six-a-side, six-hole
inter-club format which is backed brilliantly
by The R&A.

Feedback says that 83 per cent of young
players loved being part of a team; high
numbers of parents turned up to support
the matches, while a key statistic showed
a 47 per cent increase in affiliated mem-
bership across the participating clubs in
England, Scotland, Wales and Ireland —
these figures perhaps underlining the confi-
dence-inspiring nature of the format.

This year, we will be supporting over 750
clubs in GB&I

Since | have been with the Golf Foun-
dation, I have been close to how golf has
impacted and changed the lives of the
young people who have taken part in our
programmes: those who found the confi-
dence to overcome their shyness and shine
like the bright young person they are; those
who have overcome health issues and been
able to take part in a sport that has given
them a place on the playing field; those who
have struggled with mental health and have
found a safe environment in which to be-
come stronger; and those who have found
a passion for swinging a golf club regardless
of their age, gender, ability, or background.

Over the last few years, we have been
developing new ways to harness the unigue
physical and mental benefits of golf to help
young people reflect on their situation more
positively and gain more confidence in their
lives: a need for support recognised by so
many across sport and in schools after such
a challenging three years for everyone.

A staggering 96 per cent of young peo-
ple reported that their mental health had
affected their schoolwork at some point.
They told us how the lack of support they
received for their mental health prevented
them from fully taking part in and enjoying
secondary school.

They described how low mood, fatigue,
depression, and difficulty concentrating
meant they had little energy or motivation
to complete schoolwork. This was strongly
supported by school staff, who nearly all
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agreed (95 per cent) that a lot of students
or some students had their schoolwork or
learning affected by mental health prob-
lems.

Taking all this into consideration, all our
programmes in schools, communities, and
golf clubs now build in take-away life skills
such as resilience, focus, self-control, and re-
spect for others, which can be used outside
of golf: in the classroom, on exam day, in
public speaking and in their peer groups.

Our mental toughness programme focus-
es on helping young people develop specific
mental tools as they learn to play golf. Men-
tal toughness measures how well a person
deals with stress, pressure, and challenge
and is closely related to qualities such as
character, resilience, and grit.

We continue to drive forwards with our
work in schools, communities, and golf clubs
to grow participation in the game, a crucial
part of our charity's role.

It is important that young people can find
a space away from the stresses placed
upon them to enjoy physical activity, learn
new skills, and have fun. Golf can do that.

We all have a responsibility to the game;
to encourage youngsters into golf and help
our sport and clubs continue to thrive. With
the help of Sporting Insights, we estimate
that the lifetime value of a golferis £94,633
and that a golf club operating an HSBC Golf
Roots programme, on average, generates
an additional £5,580 of income per year.

With our programmes and initiatives
working hard to introduce young people
to the sportin less traditional ways than
my own route, we must encourage all new
players to stay. Entry to the game is chang-
ing and youngsters may not start and stay
in the single same club forever, but that
doesn't mean they can't be encouraged to
gain a lifetime passion for the game.

Golf has been my life for as long as | can
remember. My Dad (still) plays it at the age
of 76, my husband works in it, my daughter
can play it when she chooses, and | have
a huge passion to encourage anyone and
everyone to experience it for themselves.

More people can and should support the
endeavours of the Golf Foundation. The
game can give us so much if you let it. END
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TVE MET SOME AMAZING CHARACTERS, WHICH ONCE INCLUDED A
DISCUSSION ABOUT BUNKERS WITH JACK NICKLAUS”

GUEST BOOK

RICHARD ALLEN
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build it once

Words
Richard Allen
CEO
EcoBunker

Golf is addictive. Most people who've played it
would understand this statement, evenifit's a
habit they've decided to kick. Golf certainly got
into my head at an early age and now plays an
even more important role in my life. It helps to
keep a roof over my family; and does the same
for all of my loyal colleagues at EcoBunker.

I'm not especially good at playing golf. But,
| knew | was an addict when | found myself
devoting (perhaps ‘wasting' is a better word)
much time sketching detailed designs of
'‘oerfect’ golf holes when | should have been
paying more attention at school. I'm pretty sure
none of my schoolfriends ever considered a
career as a golf course architect, but little did |
know that there were actually many others like
me doing exactly the same thing.

I've sacrificed a few things along the way, but
| don't think my addiction has done anyone
great harm. I've invented and patented a
golf construction method that has now been
embraced worldwide and I've met some
amazing characters, which once included a
discussion about bunkers with Jack Nicklaus.

However, and I hope Mr Nicklaus will forgive
me, my highlight is still winning my home town
Clulb Championship. I had a bit of luck, but |
did emulate my Dad's achievement and we
became the first father and son to get onto the
revered wooden board that usually takes pride
of place in most golf clubs. Not all addictions
are bad for you! END
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Toro's Lynx® LAC turns legacy decoder systems into something brilliant,
new and totally sustainable.

Whatever your existing technology, timescales and budgets,
Lynx LAC empowers you to realise your vision for better golf.

Join the conversation
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What Matters Most to You Matters Most to Us.

The all-new Greensmaster eTriFlex Series riding greensmowers provide all the innovative features of the original
TriFlex and more. The eTriFlex lineup includes a Lithium-lon powered and an Engine Generator model, with no onboard
hydraulic fluid. The new Radius Dependent Speed (RDS™) System, in combination with the Lift-In-Turn cutting unit
leveling feature virtually eliminates the effect known as “Triplex-Ring”. This along with many new features provide

added versatility, simplified service, and ultimately, more productivity.
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